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of commodities, special attention is being given to a study of prices ^a
the quality of the products concerned. Surveys were in the first instance
initiated in regard to rice, wheat, linseed, groundnuts, tobacco, coffee,
fruits, milk, eggs, livestock and hides and skins ; and also in respect
of markets and fairs and co-operative marketing. Already thirteen all-
India Marketing Survey Reports have been published. Special mention
may be made of the first Report, viz., the Report on the Marketing of
Wheat in India (1937). It gives an exhaustive picture of the marketing
of wheat in this country and contains much valuable material which
should be of interest to all those connected with the wheat trade.1
Earnest efforts have been made since the commencement of the
year 1937 to Put into practical effect the preliminary results obtained
in the course of the marketing surveys.    Much of the information so
collected has been compiled for use in discussions with the producers
and trade interests concerned with grains,  oil-seeds,  ghee,  milk and
dairy products.    At the same time the preliminary surveys showed that
the selling of mixed produce of doubtful quality is a common practice
which adversely affects the returns to producers.    There proved to be,
therefore, a prlma facie case for the better grading of agricultural pro-
duce in order to eliminate waste and provide a common basis for trading
on standard quality to the advantage of both producers and consumers.
With   this   end   in   view   the   Agricultural   Produce    (Grading   and
Marketing) Act was passed by  the  Central Legislature  in February
1937,  providing for  the  fixing of grade designations to  indicate the
quality of any scheduled article of agricultural produce, for defining
standards of quality, and specifying grade designation marks.    The rules
issued under the Act empower the Agricultural Marketing Adviser to
issue certificates of authorization to suitable persons wrho are prepared
to grade  and mark  their produce.    To give  a practical  lead  to  all
concerned the central marketing staff initiated the grading and marking
of different commodities at 25 experimental centres.    In 1940 standardiz-
ed grading and marking of several commodities, such as  eggs,  ghee,
butter, rice, fresh fruits, tobacco, cotton, etc., was carried out commer-
cially at over 400 centres.    During 1940 alone more than Rs. 102 lakhs
wrorth of produce was sold under the Agmark as compared with Rs. 61
lakhs in iggg.2    The success achieved at these centres in spite of many
difficulties clearly indicates that there is a demand for graded goods,
and that,  particularly for  perishable  goods  such  as  eggs  and fruits,
producers can in many cases secure considerably better returns by proper
1 Besides the marketing survey work which is being carried on by the central
marketing staff and the marketing officers appointed by the different provinces and
States, the various statutory all-India Central Commodity Committees (for lac, jute,
sugar, coffee, and cotton) recently (1937) decided to have their own marketing staff
to carry out special surveys on the products concerned in close association with the
central and local marketing staffs.
3 Annual Report on Agricultural Marketing in  India (1940),  p.  3.   *